Special Topic: Translation — Theory and Technology
Tema Beimycka “Ilepesos — Teopust u TexHomorus’

https://doi.org/10.48417/technolang.2024.04.03
Research article

Perceptual Experience and the Problem of Translation:
Olfactory Metaphor in Technical and Literary Texts

Pavel Baryshnikov (<) and Lolita Velis
Pyatigorsk State University, Pyatigorsk, Kalinina Avenue, 9, 357532, Russia
pnbaryshnikov@pgu.ru; lolitavelis@yandex.com

Abstract

Language as a system and its connection with the perceptual properties of consciousness, reflected in the
linguistic picture of the world, is the most important research object of modern scientific studies of
language. Today, perceptual vocabulary is studied through various methodological approaches in the
disciplinary field of cognitive research. This article examines the perception of smell as a special type of
perceptual experience reflected in the semantics of olfactory vocabulary (vocabulary for describing smells
and the experience of perceiving smells). The complexity of classification and description of olfactory
perceptual experience, as well as its rich associative semantic component, make the olfactory language code
difficult to translate, and therefore there is a need to develop translation strategies applicable when working
with this non-trivial language material. The purpose of this research is to analyze the peculiarities of the
use of olfactory vocabulary in technical and literary texts. Here, “technical” means texts that accompany
marketing and production processes in the manufacture of aromatic substances and products, for which the
composition of the aroma is one of the main identifying properties of the product (perfumes, tea, wine,
etc.). Since technical and literary texts have different functional goals, it is expected that the use of olfactory
vocabulary and the properties of metaphorical contexts will differ significantly. We believe that this
difference poses unusual problems for the translator, and in this research, we will discuss methods for
solving them. The illustrative materials for the study were examples of descriptions of the olfactory field
from technical texts, as well as examples of literary and artistic olfactory descriptions from the National
Corpus of the Russian Language selected using the continuous sampling method.
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AHHOTANUA

SI3BIK KaK CHCTEMa W €ro CBs3b C IEPHENTUBHBIMH CBOWCTBAMH CO3HAHUS, OTPaKCHHBIMHU B SI3BIKOBOM
KapTHHE MHpA, ABIACTCS BaXKHEHIINM OOBEKTOM HCCIEIOBAHHS COBPEMEHHBIX HAYYHBIX HCCIIEIOBAaHUN
a3bIKa. CeroHs NepuenTHBHAs ISKCHKA N3y4JaeTCsl ¢ IIOMOIIBIO PA3INIHBIX METOAOJIOTHYECKHX TI0IX0/10B
B JUCHUIIMHApHOH 0OJNIacTH KOTHUTHBHBIX HCCIeJOBaHMH. B maHHOH cTaTthe paccMaTpuBaeTcs
BOCIIPUSTHE 3aIlaxa KaK 0COOBIN THI TIEPIENTHBHOTO OIBITA, OTPAXKEHHBIH B CEMaHTHKE OJb(aKTOpHON
JIEKCUKH (CJIOBApsI [UIsl ONMCAHMS 3a1lax0B U OMbITa BOCHPUTHUS 3anaxoB). CII0)KHOCTD KiIaccuUKaMu 1
ONMUCaHUsI OOOHSATENIHLHOTO MEPLENTUBHOTO OMBITA, @ TAKXKE €ro Ooraras acCOIMAaTHBHO-CEMaHTHYeCKas
COCTaBJIAIONIAsl 3aTPyIHAIOT TepeBoj OOOHATEIBHOTO SI3BIKOBOTO KOJa, U MOITOMY BO3HHUKAET
HEOOXOIMMOCTh B pa3paboTKe CTpaTerdil nepeBoia, MPUMEHUMBIX pU paboTe ¢ 3TUM HETPUBUAIIBHBIM
SI3BIKOBBIM MaTepuajoM. Llenpro TaHHOTO HCCIeJOBaHNUS SIBISIETCS aHAIU3 OCOOCHHOCTEH HCIIOIB30BAHUS
00OHATENBHON JIEKCHKH B CHEIMANBHBIX M XYJ0XKXECTBEHHBIX TEKCTaxX. 3/1€Ch “‘CIIEIHaIbHBIC” 03HAYaIOT
TEKCThI, KOTOPBIE CONPOBOXKAAIOT MapKETHHIOBBIE W IIPOM3BOACTBEHHBIE IPOIECCH MPU HU3TOTOBICHUHU
apOMaTHYECKUX BEIIECTB M IPOAYKTOB, JUIS KOTOPHIX KOMITO3HIMSI apoMarta sBISIETCS OJHUM M3 OCHOBHBIX
UICHTUHUIMPYIONINX CBOWCTB MpoaykTa (mapgroMepusi, 4ail, BUHO | T.7.). [IockonbKy crienuansHble 1
XYAO0KECTBEHHBIE TEKCThl HMMEIOT pa3Hble (YHKIMOHAJIBHBIC LEJNH, OXHUAAETCSA, YTO HCIOJIb30BAHUE
OOOHSTENEHON JIEKCHKH M CBOWCTBA MeTa(OPHIECKUX KOHTEKCTOB OyIyT CYIIECTBEHHO OTINYATHCS. MBI
CYMTaeM, YTO 3TO Pa3jIMdMe CO37aeT HeOOBIYHBIC MTPOOIEMBI I MePEeBOIUYHNKA, U B 3TOM HCCIEOBAHUI
MBI OOCYIMM METOABI X perieHus. WIIIoCTpaTUBHBIMU MaTepHalaMu IS HCCIIeIOBAHUS ITOCITYKUIN
MPUMEpHI ONUCAaHUIT 00OHSTENBHON chephl U3 ClIeUABHBIX TEKCTOB, a TAKXKE IIPUMEPBI JINTEPATYPHBIX U
XYJ0XKECTBEHHBIX 00OHATENBHBIX ONHCcaHuil 13 HarpoHamsHOro KopIyca pyccKoro si3bIka, OTOOpaHHbIE ¢
UCIIOJIb30BAaHUEM METO/1a HEIPEPHIBHON BHIOOPKH.

KuaroueBbie ciaoBa: O6ousaTensHBIA ombIT, [leprentuBHast nekcuka, OOoHATETbHAs
metadopa; [lapdpromepnsiit guckypc; [Ipobnema nepeBoaa; Ctpareruu nepeBosia

Baaronapuocts: Mccnenosanue 0110 mpodrHaHcupoBaHo Poccuiickum HaydHbIM (hoH10M Ne 24-
28-00540, https://rscf.ru/en/proj ect/24-28-00540/

Jast muruposaunus: Baryshnikov, P. Velis, L. Perceptual Experience and the Problem of Translation:
Olfactory Metaphor in Technical and Literary Texts // Technology and Language. 2024. Ne 5(4). P. 20-37.
https://doi.org/10.48417/technolang.2024.04.03

© Bapremankos 1. u Bemmue JI.  This work is licensed under a Creative Commons
BY

NG Attribution-NonCommercial 4.0 International License

21
soctech.spbstu.ru


https://doi.org/10.48417/technolang.2024.04.03
https://doi.org/10.48417/technolang.2024.04.03
mailto:pnbaryshnikov@pgu.ru
mailto:pnbaryshnikov@pgu.ru
https://rscf.ru/en/proj%20ect/24-28-00540/
https://doi.org/10.48417/technolang.2024.04.03
https://doi.org/10.48417/technolang.2024.04.03
https://creativecommons.org/licenses/by-nc/4.0/
https://creativecommons.org/licenses/by-nc/4.0/
https://orcid.org/0000-0002-0729-6698
https://orcid.org/0009-0001-0881-1073

Special Topic: Translation — Theory and Technology
Tema Beimycka “Ilepesos — Teopust u TexHomorus’

OLFACTORY VOCABULARY AS AN OBJECT OF LINGUISTIC
RESEARCH. HISTORY OF THE ISSUE

A person can distinguish many odors, but the lack of strict descriptors gives rise to
the problem of their naming and classification. There is no single explanation for the
cause of these difficulties. Some researchers bring to the fore socio-anthropological
prerequisites, namely the secondary significance of the “lower senses” in comparison
with vision and hearing (Simmel, 2010). Others find the explanation in cultural and
historical prerequisites, and in the characteristics of cognitive processes. In particular, the
main difficulty is the high associative intensity and privacy of olfactory experience, which
Is why it is customary to either not mention smells at all or describe them in an allegorical
form (Levinson, 2010).

The process of smell perception is individual, closely related to the binary
evaluation system of perception (pleasant/unpleasant) and memory (Arshamian et al.,
2011; Cerulo, 2018). All of the above points to the complex nature of olfactory experience
(Candau, 2016; Young, 2014) and leads to the question of the causality of phenomenal
judgments, which is understood as internal awareness of the content of mental states
expressed in linguistic form (Baryshnikov, 2021). Internal self-reports about the adequacy
of perceptual processes require social verification through a figurative semantics that is
shared by all communication participants (Baryshnikov, 2018).

When trying to strictly describe odors, people find themselves in the subjective
space of individual phenomenal experience and is forced to resort to various stylistic
figures to more accurately represent the qualitative content of odor perception. As a result,
the content of olfactory vocabulary is often subjective, associative, and highly contextual,
which makes it difficult to convey olfactory sensations within the conceptual system of
one‘s native or source language but also or even more so when translated into other
languages.

In the second half of the 20" century, relativistic and comparative approaches
allowed us to take a different look at olfactory experience and its lexical consolidation.
Attitudes toward odors may vary depending on the historical and situational context, and
on the cultural and social habits of the individual (Nakagawa & Kuwahara, 2020), which
indicates the heterogeneity of the olfactory vocabulary in different languages.

Today, there are several popular approaches to the study of olfactory vocabulary.
Here is a classification of these approaches:

I. The linguistic-cultural approach. Within its scope, olfactory vocabulary is
analyzed in the context of intercultural interaction. In these studies, the hypothesis of
linguistic relativity plays a special role. Of interest is the comparison of the evaluation of
odors in different cultures and socio-discursive practices, as well as the reverse process —
the influence of ways of olfactory experience on the articulation of olfactory preferences
(Majid, 2021; Majid & Burenhult, 2014).

I1. The linguistic-cognitive approach combines the results of two research methods:

1. Cognitive research. These studies examine areas of the brain that respond to
specific stimuli. Recent research has identified a deep connection between the perception
of smells and the area of the brain responsible for emotions and value judgments, which
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explains polarity (like/dislike) and ability of smells to evoke memories. Moreover, when
reading words with olfactory semantics, the same brain areas respond as during olfactory
perception (Gonzalez et al., 2006).

2. Linguistic research:

Comparison and collation of vocabularies of different sensory organs

Within this approach, the authors consider the principles of the multimodality
formation (some use the term “synesthesia”). As a rule, due to the complexity and breadth
of research tasks, work is often carried out on material from one language. At the same
time, there is a comparison of expressions in different languages in order to describe
multimodality (“synesthesia”) as a stylistic device (Chan et al., 2014). The description of
olfactory experience through other perceptual senses indicates a deep
psychophysiological connection between the organs of perception.

Studies of concepts and categorization

They are carried out more often on literary texts, both within one language and
through comparison of several languages. Data from the study of olfactory vocabulary
make it possible to identify the author’s way and culturally determined ways of describing
smell, mechanisms of influence, and methods of precise characterization (advertising
discourse, technical texts).

Comparative studies

They are carried out with the aim of finding translation techniques and solutions to
translation problems. Roman Viktorovich Valkov notes that the reproduction of the
odoric code occurs in two ways: syntactic transformations (replacing one-part impersonal
sentences characteristic of the Russian language with two-part sentences in English) and
lexical transformations (greater variability when working with the English language,
since, according to Valkov, specific semantics is more characteristic of English
equivalents. Because of this, one Russian word describing a smell may have several
English equivalents) (Valkov, 2013).

The lexical representation of olfactory experience in the Russian tradition has been
most studied in two areas: 1) smell and its expression in perfumery, advertising, and other
types of discourse (Ostapova, 2020); 2) the concept of smell as an indicator of linguistic
and cultural peculiarities (Filimonova, 2008). Western research is characterized by the
following subject areas: 3) linguistic representation of olfactory experience in machine
learning (Kowalewski & Ray, 2020); 4) the influence of smell on a person’s psycho-
emotional state (Nakagawa & Kuwahara, 2020); 5) the role of body odor in
communication (Niu & Zheng, 2020); 6) similarities and differences in attitudes towards
odors in different cultures (Oleszkiewicz et al., 2020).

Thus, an interdisciplinary approach obviously recommends itself for the study of
olfactory experience and ways of representing it in language when analyzing translation
problems, since the content of this experience is subjective, multidimensional, and
contextually rich. It is also important to note that interdisciplinary works often reflect an
intersection of the concepts of “olfactory experience” and “linguistic descriptions of
olfactory experience.”
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FUNCTIONAL ROLES OF OLFACTORY METAPHORS IN
TECHNICAL AND LITERARY TEXTS

A specialized text is a text containing certain professional knowledge or a
description of experience, skills, and abilities, and aimed at transmitting the content of
knowledge without any distortion or excessive aesthetic functions. The main function of
a technical text is communicative and informative, i.e., recording, transmitting, and
storing scientific knowledge. Therefore, this type of text has its own fixed terminological
apparatus, understandable to all participants in communication (Klyoster & Shumailova,
2017).

Of greatest interest for the study of olfactory metaphor are texts that directly appeal
to the direct experience of smell perception, for example, texts of perfume discourse. In
this type of text, olfactory vocabulary is strict and regulated.

There is no single and definitive classification table in the perfumery field. The
industry uses key descriptors. Most often, odors are divided (according to the main
element of the composition) into the corresponding groups: 1) spicy, 2) citrus, 3) edible,
4) herbal, 5) floral, 6) resinous, 7) woody, 8) earthy, 9) animalic (Dima, 2021), however,
this list can be supplemented (Fragrance ingredient glossary , n.d.).

Since smells have long defied classification, the vocabulary of perfumery has
borrowed much from other sensory systems. In a perfume composition, there are top,
middle, and base notes. Marketing uses semiotics of color, shape, material (Silva &
Mazzilli, 2014). In a similar way, such metaphorical expressions as “woody green,”
“chypre green,” “sweet green,” “snow floral,” “pink vanilla,” “milk rose,” “heavenly
heliotrope,” etc. (Sanchez & Turin, 2014) penetrate into the terminological dictionary.

When describing perfume products and translating these descriptions, it is
necessary to evoke a number of olfactory associations in the reader, and the following
techniques can be used:

1) Direct description by naming the components (amber, vanilla, incense, lavender,
citrus, etc.)

2) Description of the overall composition, reference to the properties of the group
(“huge floral,” “fruity patchouli,” “woody floral,” etc. (Sanchez & Turin, 2014)

3) Description with a reference to a famous product (“... resembled the old Chant
d’Aromes”, “... hints at Cuir de Russie by Chanel” (Sanchez & Turin, 2014)

4) Description through qualitative adjectives (modest, seductive, monochromatic,

99 ¢C

etc.)

Technical texts can be divided into two key areas by the purpose of their impact:

1. Scientific and educational (texts aimed at the actual transfer and recording of
knowledge)

2. Descriptive. These are texts mainly for promoting and selling a product. In this
case, the main goal is not just a description of the composition, but also a direct impact
using emotional and evaluative vocabulary.

Let us consider the contents of Table 1.* The examples show that when describing
and translating perfume products, terms (top note, middle note, etc.) and names of
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components used in the industry are taken and translated by transliteration, literal
translation, or selection of an equivalent depending on the presence of the lexeme in the
target language. We can argue that the translation of special perfumery texts avoids
difficulties mostly either due to unified terminology or through the use of established
names of raw materials.

Table 1. Examples of perfume products descriptions?

oo T

11

1.2

1.3

Red Tobacco by Mancera is a
Woody Spicy fragrance for women
and men. Red Tobacco was
launched in 2017. Top notes are
Cinnamon, Agarwood (Oud),
Incense, Saffron, Nutmeg, Green
Apple and White Pear; middle
notes are Patchouli and Jasmine;
base notes are  Tobacco,
Madagascar ~ Vanilla, Amber,
Sandalwood, Guaiac Wood, White
Musk and Haitian Vetiver.

Fenty by Fenty is a Chypre Floral
fragrance for women and men.
Fenty was launched in 2021. The
nose behind this fragrance is
Jacques Cavallier. Top notes are
Blueberry and Tangerine; middle
notes are Bulgarian  Rose,
Geranium and Magnolia; base
notes are Patchouli and Musk.

Pure Poison by Dior is a Floral
fragrance for women. Pure Poison
was launched in 2004. Pure Poison
was created by Carlos Benaim,

Red Tobacco Mancera — s3to apomar
UL  MYKYUH W OKCHIIHWH, OH
MPUHAUISKUT K TPyIHIe ApPEeBECHbIC
npsinsie. Red Tobacco Beimymien B
2017 rony. Bepxnue Hotel: Kopuna,
Vn, Jlapan, ladpan, MyckaTHbIi
opex, 3emeHoe s0yoko u benas
rpyuma; cpegnue HoOTbl: llauynu u
JKacmuu; 0Oa3oBble HOTHL: Tabak,
Maparackapckass BaHWIb, AMOpa,
Canpan, ['Bask, benslii Myckyc u
Berusep.

Fenty Fenty— »t0 apomar nmus
MY>K4YHUH u JKEHIIHH, OH
MPUHAUISKAT K TPYIIE IIHUIPOBHIE
nBerounslie. Fenty Bemmymien B 2021
rony. [Tapgpromep: Jacques Cavallier.
Bepxnue  HoTel:  UepHuka H
TanxepuH; CpenHue HOTBI:
bosrapckas  posza, Iepanp wm
Marnonust; 6a3zoBsie HOTHI: [lauynu u
Myckyc.

Pure Poison Dior — ato apomar s
JKCHIIUH, OH TIPUHAJUICIKHUT K TPYIIIe
1BeTouHbIe. Pure Poison BeimyIiieH B
2004 romy. Pure Poison 6wt co3man

2 To fill out Table 1, we used data from the web-page (https://www.fragrantica.fr/parfum/1667/Midnight-
Amber-67732.html) equipped with a multilingual database brought to strict correlation. (Note that manual

processing of the vocabulary revealed translation inaccuracies).
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Dominique Ropion and Olivier Carlos Benaim, Dominique Ropion u
Polge. Top notes are Jasmine, Olivier Polge. BepxHume HOTHI:
Orange, Bergamot and Sicilian Xacmun, AmnenbcuH, bepramor wu
Mandarin; middle notes are CurnuiuiicKuii MaHIapUH, CpPEIHHE
Gardenia and Orange Blossom; woter: Tapaenus u  L[BeTok
base notes are Sandalwood, White anenscuna; 6a3osbie HOTHI: Canpjail,
Amber, Cedar and White Musk. benas am6pa, Kenp u benblit myckyc.

Unlike technical texts, literary texts are often aimed at the general public and
perform an aesthetic, influencing function. In this case, olfactory vocabulary
characterizes the author’s personal picture of the world, and can act as: a marker of space;
character descriptor; a means of creating an atmosphere (Olitskaya & Chertkova, 2020).

Conventionally, the use of olfactory descriptions in a literary text can be reduced to
the following:

1) Smell as a characteristic (of a character, place, situation, etc.), e.g., “a
wonderfully pleasant, manly and rich baritone was heard, the very sound of which smelled
of something unusually noble, well-mannered and even ambrosial” (Turgenev, 1978).

2) Smell as an assessment, e.g., “Bazarov’s bad manners had impressed her
unpleasantly for the first minutes of the visit like a bad smell or a discordant sound”
(Turgenev, 1981, vol. 7. p. 74) or “[they] are occupied and don’t worry about their own
nothingness, it doesn’t stink to them” (Turgenev, 1981, vol. 7. p. 119).

3) Smell in a figurative sense, e.g., “Have your smell, your own smell, that’s what!”
(Turgenev, 1978).

Table 2. Examples of olfactory description in literary texts and their translations

- Original Translation Source

3anax )XKUJoro moKos the smell of his living- H. B. 'orouns.
room MeptBbl€e nymH

(1835-1852) |
Nikolay Gogol.

Dead Souls (C. J.
Hogarth, 1931)

2.2 3anax cbe/IeHHOTO the combined odour of JI. H. Toncroii.
MOJIBIO CYKHA, TTBUTH U moth-eaten cloth, dust, OTtpouecTBO
KaKOH-TO KMCJIOTBI, and sourness peculiar to (1854) | Leo
KOTOPBIM OTJINYAETCS our britchka Tolstoy. Boyhood
Haia Opuyka (C. J. Hogarth,

1910-1935)
2.3 OTMEHHBIM JIBOPSHCKU-  exquisite aristocratic H. C. Typrenes.

FBapHeﬁCKHM 3amaxomM

soctech.spbstu.ru
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2.4

2.5

2.6

2.7

2.8

3amax p>kaHoro xye0a u
MyXosipa

grippy smell of Vicks
Nose Drops

Hearts of Love
hairdressing mingled
with asafoetida, snuff,
Hoyt's Cologne, Brown's
Mule, peppermint, and
lilac talcum.

the heavy odour of
opium met him

she would always chew
coffee or gargle cologne
to disguise the smell

soctech.spbstu.ru

odour of rye bread and
mustiness

MaXHeT FPUIIO3HBIMU
JICKapCTBAMH

TOMaJIoN ISl BOJIOC,
JKE€BATEIbHON PE3UHKOM,
HIOXaTeJIbHBIM Ta0aKoM,
ai-1a-KOJOHOM, MBLIOM,
CUPEHEBOH Iy IpOi U
MSATHBIMH KOH(peTaMu.

€My yJapuil B JIULIO
JYIIHBIM 3amax onuyMa

BCErma MOKHO IIOKEBATh
koe WU MPOIOJIIOCKATh
POT OJEKOJIOHOM, YTOOBI
OTOUTH 3amax

27

Turgenev. Smoke
(Constance
Garnett, 1896)

. C. Typrenes.
Hoss (1877) | Ivan
Turgenev. Virgin
Soil (Rochelle S.
Townsend, 1929)

J. D. Salinger. The
Catcher in the Rye
(1951) | dx. A.
Conunmxep. Han
MPONACTHIO BO PIKU
(P. Paiir-
KoBanépa, 1965)

Harper Lee. To
Kill a Mockingbird
(1960) | Xaprep
JIn. Yours
IIEpECMEIIIHUKA
(Hopa I'ans, P.
Ob6noHckas, 2013)

Oscar Wilde. The
Picture of Dorian
Gray (1890-1891) |
Ockap Yaiinp.
IToprper dopuana
I'pes (M. AbGkuHa,
1960)

Margaret Mitchell.
Gone with the
Wind, Part 2 (1936)
| Maprapet
MuTtuenn.
YHecEHHEIE
BerpoM, 4. 2 (T.
Kynpsisuena, 1982)
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Table 2 shows that when translating the olfactory code in literary texts, the
translator often encounters difficulties, since the text may contain historicisms,
historically determined meanings of lexemes, etc. At the same time, the less cultural,
historical, and emotional coloring of the vocabulary and the more unpoetic the object of
smell in the text (2.7, 2.8), the easier it is to select an equivalent, and vice versa.

The above examples illustrate that olfactory metaphors in technical texts are used
to unambiguously describe an olfactory marker and to achieve marketing goals. At the
same time, the literary text includes olfactory vocabulary to create an image of a person,
place, event, and convey evaluative and symbolic elements. Unlike technical texts, for a
literary text it is not the verified accuracy in characterizing the smell that is important, but
the selection of such linguistic units that would create a special associative environment
with its rich semantic space, and this is what represents the main difficulties for the
translator.

For a technical text, an olfactory metaphor is an attempt to point to a specific object
or source of smell; for a literary text, it is a stylistic device.

Hence, a reader of technical texts who is ignorant of terminology risks falling into
a “semantic gap.” In the case of fiction (unless the author writes for a narrow circle of
readers), an obscure olfactory metaphor is a mistake of the author. Since a literary text is
a reflection of the author’s worldview, olfactory vocabulary acquires both a personal and
cultural-historical connotation, which obliges the reader in some cases to seek the correct
understanding. As the contextual richness of the olfactory vocabulary increases,
a translator, in turn, will face problems that are more complex.

EXAMPLES OF TRANSLATION PROBLEMS WHEN WORKING WITH
OLFACTORY METAPHORS

Translation is a complex process of transforming a linguistic product from one
language to another, in which an important criterion is the preservation of the semantic
and structural integrity of the text. Umberto Eco notes that the translated text must convey
the intentions of the original text, which is not always possible due to cultural and
linguistic characteristics. To solve translation difficulties, it is possible to transform the
text and replace individual elements, if this allows making the same impression on the
reader (Eco, 2006).

Olfactory experience is complex in itself, since the olfactory vocabulary mostly
consists of:

1) Descriptions that are difficult to accurately interpret due to their abstractness
(sweet, sour, bitter smell)

2) Metaphors that appeal directly to experience.

When we talk about metaphors we mean metaphors which the reader may not
possess, but which can be constructed through the understanding of individual lexemes
(the smell of war) (in this case, the reader packs up the object of smell with various
semiotic connotations and, in fact, builds their own idea, and does not open up to the
author’s code) or metaphors which the reader does not possess and which cannot be
“evoked” through linguistic means.
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Table 3. A selection of examples from the original book (Turin & Sanchez, 2011) and its
translation into Russian (Sanchez & Turin, 2014)

3.1 which gives the rich and sweet KOTOPBIH coo0dmaer 6oraroi u

chypre idea its bitter backbone CJIaIKOM IIMITPOBOM HEE TOPHKYIO
OCHOBY

3.2 the shimmering classical accord MEPIAIOIINN KJIaCCUHICCKUN aKKOP/T
of leather, immortelle, spice, rich  koxu, 6eccMepTHHKA, TIPIHOCTEH,
pipe tobacco... apoMaTHOTro TpyOOUYHOTro Tabaxa...

BhE .. and Gold is his Bruckner’s ... Amouage Gold — 310 ero
Ninth neBsitas cumdonusi bpykuepa

3.4 Though the silken background is  IllenkoBucTslii uteiid Amouage
no longer as rich as the sultanate  Gold HbIHE He cTOJIBb OOraT, KaK
and the top note is evidently Ka3Ha CYJITaHa, 1a U HavyaJbHbIC
thinner HOTBHI SIBHO MEHEE Pa3INIHMBI.

3.5 .. the dressing-up of cheap ...4TOOBI YKPacHUTh HEJJOPOTOM

heliotropin with wildly expensive
iris

TeJINOTPOIHUH JOPOTUM U
6J1arOpOIHBIM HPUCOM

When translating technical texts (Table 3), we see that the translator has no
problems selecting a semantic equivalent to the well-known vocabulary that has become
technical (“chypre” — mI/InpOBHI‘/’I” “classical accord” — “xmaccuueckuii akkopa”, etc.).
However, since the literary text is more artistic, as evidenced by the author’s stylistic
methods, the translator has to take into account the author’s style. See Table 4.

Table 4. Examples of literary texts and their translations taken from the database of the
Russian National Corpus.

- Original Translation Source

Bce 3Tu BoMHBI ObLIH All these officers were H. C. Typrenes.

MPEBOCXO/THO BBIMBITHI, superlatively washed and Jeim (1867) |
BBIOPUTBHI, IPOJTYIIICHBI shaved, and thoroughly Ivan Turgenev.
HACKBO3b KaKHM-TO saturated with that genuine  Smoke
UCTHHHO JIBOPSTHCKUAM H aroma of nobility and the (Constance

TBAPJICUCKUAM 3aIaxoM,
CMECBHIO OTJIMYHEUIIIETO
CHUTapHOTO JIbIMa U

Guards, compounded of the  Garnett, 1896).
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4.2

4.3

4.4

4.5

4.6

YAUBUTEIBHEUILIETO
navyjiau

...KaK BJIpyT B cOoCeaHEN
KOMHAaTe pa3ajcs
OBICTPBIN CKPBITT TOHKUX
JIAKOBBIX CANOroB H,
MIPEALIECTBYEMBIN TEM K€
OTMEHHBIM JIBOPSIHCKU-
IBapACHCKHAM 3aI1aXOM,
Boien Banepuan
Bnagumuposuu Patmupos

...KOTOpBII HE BT HU
Ipsi3¥, HU TOMH, HE CIIbIXaJ
MIPOTUBHOIO 3amaxa oT
CTOSIYCH BOJBI HITH
HABO3HOH INIOTHHBI

3eJieHoBaTHIM MOX, BECH
YCESHHBIA MEPTBBIMU
UTJIAaMH, TIOKPBIBAJI 3EMJTIO;
roixyOuka pocia
CIUTOITHBIMU KYCTaMH;
KPEeTNKHii 3amax ee srof,
MOo00HBIH 3amaxy
BBIXYXOJIH, CTECHSLI
JIBIXaHNE

Kabuner 3T0T, Mpa4HbIii,
TECHBIH, BECh
IIPONUTAHHBIN KHUCIIBIM
3amaxom BakTada,
BO30YXJ1all B yMe
CpPaBHEHHUE C KUITUIIEM
BOJIKA WJIU JINCHULLBI

Bo Bpems ureHus
CTaBWJICS BO3JIE HETO HA
OJIHOHOTHM KPYTJIBIN
CTOJIUK cepeOpsiHbI KO0aH

soctech.spbstu.ru
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best cigar smoke, and the
most marvellous patchouli

...when suddenly in an
adjoining room there was
the sound of the rapid creak
of thin kid boots, and
preceded by the same
exquisite aristocratic
perfume, there entered
Valerian Vladimirovitch
Ratmirov

...he was impervious to the
unpleasant smell from the
stagnant water and the
material of the dam

The ground was covered
with greenish moss,
sprinkled all over with dead
pine-needles; blueberries
grew in dense bushes; the
strong perfume of the
berries, like the smell of
musk, oppressed the
breathing

The room, dark and close,
soaked through and through
with the sour smell of stale
tobacco, suggested a
comparison with the lair of
a wolf or a fox

While he read, he had
placed at his side on a
round, one-legged table, a
silver tankard of frothing
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. C. Typrenes.
Jeim (1867) |
Ivan Turgenev.
Smoke
(Constance
Garnett, 1896).

C. T. Akcaxos.
CeMeiiHasg
xponuka (1856)
| Sergey
Aksakov. A
Russian
Gentleman (J.
D. Duff, 1917).

. C. Typrenes.
IToe3nka B
[Monecwe (1857)
| Ivan Turgenev.
A Tour in the
Forest
(Constance
Garnett, 1899).

. C. Typrenes.
Tloe3nka B
IMosnecwe (1857)
| Ivan Turgenev.
A Tour in the
Forest
(Constance
Garnett, 1899).

. C. Typrenes.
Crapelie
MOPTPETHI
(1880) | Ivan
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4.7

4.8

4.9

4.10

C KaKMM-TO OCOOE€HHBIM
MSTHBIM IIEHUCTBIM
KBacoM, OT KOTOPOTO
MIPUSATHBIN 3amax
pacIpoCTpaHsIICs MO BCEM
KOMHAaTaM

...YHBUIOCTBIO BO B3IJISIZIC,
BBITSIHYB CTOPOJICHHBIH
CTaH, 3aJI0KUB 00€ PYKH 3a
CIIMHY, PaclpoCTpaHss
3amax pKaHoro xjeba u
MyXO0sipa U HUYETO He
CJIBIIIA

bmarosonmne nBeTos,
HAITOJIHABIINX HCPKOBb,
CJINBAJIOCH C CUJIBHBIM
3aI1axXOM HOBBIX
HAaCCPCHHBIX ApMAKOB,
JACTTAPHBIX CAIlOI'OB U
KOTOB — 1 HaJA TEMU 1
JpYTrUMH HCHapEHUSIMU
YAYIIMBO-TIPUSATHO IApHII
nagaH

And | noticed another, by
the aid of my nostrils; a
fragrance of stocks and
wallflowers wafted on the
air from amongst the
homely fruit-trees

...the feudal silhouette
against the sky, admired
the gardens, the sparkling
odor of jonquils and the
frothy odor of hawthorn
and plum blossoms and the
pale gold odor of kiss-me-
at-the-gate

soctech.spbstu.ru

spiced kvas of a special
sort, which sent an
agreeable fragrance all over
the house

straightening his bent back,
his hands clasped behind
him, diffusing an odour of
rye bread and mustiness,
not hearing a single word
that was being said around
him

The sweet scent of the
flowers, which filled the
whole church, mingled with
the smell of the peasant's
coats, tarred boots and
shoes, the whole being
drowned by the delicious,
overpowering scent of
incense

U g ormeTun enie onHy, 0
KOTOPOW MHE MOBEIATN
HO3JIPH: TIO]T
MIPUBETIUBBIMU
TIJI0/IOBBIMU JIEPEBBIMHU
HOCHJICS] B BO3IyX€
CIIAJIKUH 3aIax JIEBKOS U
xenToduons

...BBIPUCOBBIBAJICS Ha (OHE
HeOa, BOCXHIIAIach
HCKPUCTBIM apOMaTOM
HapIMCCOB, ICHHBIM
OyraroyxaHvuem
OOSIPBILITHUKA U CIIUBHI,
0J1eTHO-30JI0THIM 3aIIaXOM
JKHMOJIOCTH
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Turgenev. Old
Portraits
(Constance
Garnett, 1899).

H. C. Typrenes.
Hoss (1877) |
Ivan Turgenev.
Virgin Soil
(Rochelle S.
Townsend,
1929).

. C. Typrenes.
Hoss (1877) |
Ivan Turgenev.
Virgin Soil
(Rochelle S.
Townsend,
1929).

Emily Brontg.
Wuthering
Heights (1847) |
Omunu bponre.
I'po3oBoii
nepesain (H.
Bonpnus,

1956).

F. Scott
Fitzgerald. The
Great Gatshy
(1925) | .
CkoTT
QuiKepanbI.
Bemukni
I's1com (E.
Kamamankosa,
1965).
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The situation is no less complicated with olfactory metaphors that have culturally
specific features. Here the translator faces a choice: to use detachment or resort to
domestication.

In Table 4 (4.1, 4.2), the “nBopsinckuii” (noble) and “reapueiickuit” (guards) smell
Is quite difficult to imagine, and the author himself further explains it. The translator does
a literal translation, and it is noteworthy that “Guards” is capitalized for this purpose.
Perhaps the reason for this was the polysemy of this word. The thing is that the word
“guard” can mean an ordinary soldier, a bodyguard of a ruler, or a prison officer. In this
case, the capitalization emphasizes noble origin.

In this example, the same “noble-guards™ aroma is visible, but this time the author
of the source text does not indicate its description and the translator prefers to limit
themselves to the adjective “aristocratic.”

Despite the fact that the next example (4.3) does not seem difficult from the point
of view of selecting an equivalent, in order to translate “HaBo3Hoii moTuHb” (dung dam)
the translator must at least understand the word “naBo3nas”™ (dung) itself. Since this word
has several meanings depending on the stressed syllable: “HaBo3uOii” (obsolete)
participle meaning “brought from somewhere” and most well-known “HaBO3Hbr1it”
adjective meaning “related to manure” (Efremova, 2000).

In the next example (4.4), the translator moves away from the original text,
replacing the word “seixyxons” (Desmana moschata or Russian muskrat) with the well-
known “musk,” which on the one hand adds clarity, and on the other hand deprives the
text of originality, since it is unlikely that Turgenev was not familiar with the word
“musk,” yet he did not use it here. It would therefore seem evident that the reason for
using “muskrat” lies in the novel itself, as can be seen from the title (“7rip to Polesie”).

Another difficulty is related to historicisms (4.5). Considering the years of the life
and the social position of the author, the attempt to add detail seems important. However,
for the average reader of the present century, such realities as “Bakmrad” (vakshtaf
meaning a type of tobacco) are no longer understandable and even less understandable
for a foreign reader. However, the big question is whether it was worth replacing it
completely with “stale tobacco” endowing the word with content that is not expressed in
any way in the text. Here, the translator sacrificed the name of the tobacco itself, which
in turn is semantically and contextually loaded, since “Vakshtaf is a medium-grade
tobacco used by clerks” (Efremova, 2000)

This example is interesting in its own way, because in another passage (4.6, 4.8)
the same translator does not seek to replace a little-known reality with any description.

Perhaps such diversity of solutions is associated with the historical life of words.
Such words as “xeac” (kvass, a type of non-alcoholic drink), “saxwmacgh” (vakshtaf, a
type of tobacco), “myxosp” (mukhoyar, a type of fabric), “racepennvie apmsxu”
(naserennye armyaki, a peasant’s coats of heavy cloth), “deemspuvie canocu”
(degtyarnye sapogi, tarred high boots), “xomst ” (koty, women’s warm shoes) are cultural
markers. Some of them remained realities and became cultural clichés (e.g., kvass), others
became historicisms.

The same thing happens in the above case (4.7), where the translator is forced to
replace “myxosp” (mukhoyar) with “mustiness,” narrowing the meaning. Out of the
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obsolete words, the translator chooses which to use and which to replace or even omit.

Since olfactory vocabulary cannot do without flowers as objects of smell,
difficulties may arise here too, as can be seen in the example (4.9). More often this is due
to the plants themselves, which sometimes have several names. “Wallflowers” /
“Erysimum” can be called both “>xentymuuk” and “>xentoduons.” “Stock™ also has more
than one translation: “meBkoi” / “marTHOIa.”

Difficulties arise with plants that have additional connotations and are a semiotic
sign, since the figurative meaning is often lost in translation (4.10).

From the examples it is clear that the olfactory vocabulary causes difficulties both
at the stage of searching for equivalents (cases with floronyms and historicisms), and
when choosing a translation taking into account connotations and situational factors.
When faced with realities that are unknown in the target culture, translators resort to
substitutions or omissions to avoid misinterpretations.

The translator chooses translation strategies depending on the situation, task, and
style of the text. Within a technical text, the translator will more often resort to using
terminology and searching for strict equivalents. When working with a literary text, the
cultural and emotional role of olfactory vocabulary is important. If olfactory descriptions
do not cause difficulties in translation, literal translation is possible; if they cause
difficulties but do not carry a semantic and stylistic load, free translation and its inherent
techniques are allowed. When faced with difficult passages (semantically and stylistically
loaded), the translator has to sacrifice either the closeness to original text or its clarity for
the reader, based on which they resort to specification or generalization to smooth out
cultural difficulties.

Thus, so far, we have talked about the challenges and translation solutions in cases
where a translator had to translate from language to language or from culture to culture.
Although the translation of olfactory vocabulary has its own peculiarities and difficulties,
the translation solutions used are mostly not unique, since the olfactory experience
remains within the framework of the language, i.e., today a translator has sufficient
translation techniques developed in the translation studies.

Therefore, it makes sense to touch upon the translation of olfactory vocabulary as
a translation from experience to experience, i.e., to consider the problem at the level of
phenomenal judgments. This means that the linguistic material must correlate with
awareness of the olfactory experience. At this level, the translation problem will become
more acute as the descriptions become more metaphorical. It is one thing when a
translator conveys olfactory descriptions that a reader is familiar with and can easily
imagine. A different thing is to translate perceptual experience that the reader (and
perhaps the translator either) does not have. It is obvious that in such situations a translator
is forced to use language to create “artificial phenomenal states” that are not based on the
reader’s actual experience. The quality of these states and the possibility of their
formation in general seem questionable. If perceptual experience cannot be translated,
then translation in the full sense of the word is impossible in principle, even with all the
accuracy at the linguistic level. It is important to note that the untranslatability of
linguistic forms representing perceptual experience can be viewed not as a failure of
methods, but as a necessary ethical (sic!) condition of the translation process itself.
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Untranslatability emphasizes the importance of recognizing the differences between
forms of individual experience. When readers face the untranslatable, they have to stop
and think. This pause allows the readers to realize that not everything can be expressed
in words, and that some aspects of human experience remain beyond the reach of
language. This creates space for ethical reflection on how we interact with other people
and their unique experiences. The pause caused by untranslatability can be an impulse for
a deeper understanding of the text. Of course, the possibilities for creating such ethical
gaps are more characteristic of the semantic layer of artistic texts (Foran, 2023).

CONCLUSIONS AND DISCUSSION

Based on the analyzed material, we can argue that olfactory experience, expressed
lexically, is a complex multidimensional research object, to which different approaches
can be applied. Depending on the type of text, the use of olfactory vocabulary serves to
achieve different functional goals. In technical texts, olfactory vocabulary turns into
regulated terminology, since technical texts aim at knowledge formation, transmission,
and preservations. These texts are characterized by a strict conceptual apparatus, which
would allow certain specialists to clearly express themselves on a specific topic. In
literary texts, on the contrary, olfactory vocabulary is used to create an atmosphere,
describe characters, events, and surroundings. It is superimposed on a complex semiotic
code that needs interpretation.

When faced with difficulties of translating olfactory vocabulary in technical texts,
the translator only needs to study the terminological dictionary. If there are difficulties in
literary texts, the translator needs to delve into the specifics of the author’s olfactory code.
The translator must take into account the era, culture, peculiarities, and personal
connotations, revealing the textual functions of olfactory descriptions in the overall
structure of the text. In this case, the translator faces a choice: a) adhere to detachment,
using unfamiliar olfactory realities, thereby immersing the reader in a foreign culture; b)
adhere to “domestication,” replacing or omitting olfactory descriptions that are difficult
to understand or represent. This approach simplifies the structure of the text and makes it
understandable for the reader, but at the same time deprives the latter of some of the
connotations, cultural, historical and stylistic features of the original text.
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